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TOM TAT

Nghién civu nay dwege thiee hién véi muc tiéu phdn tich cdc yéu té trong quang cdo tac dong dén y
dinh mua sam ciia sinh vién Trieong Pai hoc Quoc té Hong Bang Thanh phé Ho Chi Minh. Sir dung
phwong phép ludn dinh lwong, cdc nha nghién ciu da tién hanh khdo sat online va thu thap 150 mau
dit li¢u tur sinh vién dang theo hoc tai truong. Két qua phan tich hoi quy da bién bang SPSS cho thdy
c6 5 trong 6 yéu té nghién ciru co tac dong tich cuc dén y dinh mua sam cua sinh vién. Trong do, '

g6p mdt ciia ngueoi noi tiéng" va "y kién chuyén gia" la hai yéu té c6 anh huéng manh mé nhat. Du’a
trén két qua nay, nghién ciru dé xudt mot sé chién luoc marketing va quang cdo hiéu qua nham nang
cao hiéu qua cua cdc chién dich quang cdo huéng dén doi tieong sinh vién.

Tir khéa: Qudng cdo, Marketing, truyén théng, Pai hoc Quéc té Hong Bang, ¥ dinh mua sam

THE INFLUENCE OF ADVERTISING ON STUDENT PURCHASE

INTENTIONS AT HONGBANG INTERNATIONAL UNIVERSITY

Nguyen Minh Nguyet, Dang Le Dang Khoa, Nguyen Anh Khoa,
Dang Xuan Thanh, To Tuan Kiet and Nguyen Thuy Tien

ABSTRACT

The purpose of this study was to examine the advertising elements that influence the purchasing
intentions of students at Hong Bang International University in Ho Chi Minh City. Researchers used
quantitative techniques to conduct an online survey and collect 150 data samples from pupils at the
institution. According to the findings of a multivariate regression analysis performed with SPSS, 5 of
the 6 research factors had a favorable influence on students' buying intentions. "Celebrity presence"
and "expert opinion" are the two most significant elements among them. Based on these findings, the
study suggests a variety of successful marketing and advertising tactics for increasing the efficacy of
student-targeted advertising campaigns.

Keyword: Advertising, Marketing, communications, Hong Bang International University, shopping
intention

1. PAT VAN DE

Trong bdi canh thi trudng canh tranh, quang céo di tré nén quan trong ddi v6i cac doanh nghiép trong
viéc quang ba san pham va xay dung nhan thirc thwong hiéu. Mang xi hoi, nho kha ning miéu ta sinh
dong va tang d6 nhan dién thuong hiu, da tro thanh kénh quang cdo hiéu qua. Bac biét, sinh vién,
v6i su am hiéu cong nghé, dé bi thu hat boi quang cao sang tao trén cac nén tang nay. Do do, nghién
ctru vé "Anh hudng clia quang cdo 1én y dinh mua sim cla sinh vién tai Truong Dai hoc Quoc Té
Hong Bang" tro nén cap thiét. Muc tiéu 1a khao sat va xac dinh yéu t6 quang cdo anh hudng dén hanh
vi mua sam cua sinh vién, v6i hy vong cung cap thong tin gitup cac nha quang céo hoach dinh chién
lugc phu hop va tang cuong kha nang canh tranh.

*Tac gid lién hé: Nguyén Minh Nguyét, Email: nguyetnm2200092@student.hiu.vn
(Ngay nhan bai: 20/03/2024; Ngay nhan ban swa: 15/04/2024,; Ngay duyét dang: 24/04/2024)
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2.CO SO LY THUYET, CAC NGHIEN CUU TRUOGC VA MO HINH NGHIEN CUU

2.1. Co sé Ly Thuyét

Theo Kotler va Keller (2021), quang cdo dugc dinh nghia 1a hinh thirc truyén théng da phuong tién
do cac to chtrc thuc hién nham quang ba san pham, dich vu hodc ¥ tuéng ctia minh qua cac phuong
tién truyén thong dai ching de thuyét phuc cong ching [1]. Quang cdo dugc chia thanh hai loai chinh:
quang cao so, st dung cac nén tang truc tuyén nhu mang xa hoi va email, va quang cdo truyén thng,
dwa trén cac kénh tryc tiép nhu bao in va bang quang cao. Philip Kotler (2021) mé ta marketing 1a
qua trinh xac dinh, dy doan va dép rng nhu cAu cua khach hang mot cach co6 lgi nhuan, bao gém cac
hoat dong nhu nghién ctru thi trudng, phan khic thi truong, xac dinh thi trudng muc ti€u, dinh vi san
pham, phat trién san phAm méi, dinh gid, phan phdi san pham va truyén thong marketing [1].

Marketing duoc hiéu theo hai khia canh: mot 13 nhu mot hé tu tudng va quan ly tap trung vao sy hai
long cua khach hang, va hai la nhu mot loat cac hoat dong va quy trinh nham tao ra, truyén tai va trao
doi gia tri voi nguoi tiéu dung va xa hoi [2]. Quang cao, mdt cong cu truyén thong quan trong trong
marketing, huong dén viéc quang ba san pham hodc dich vu va kich thich nhu ciu mua sdm qua céc
phuong tién truyén thong dai chiing [2].

Y dinh mua sdm la xu hudng hoac ké hoach cta nguoi tiéu dung nham mua mot san phém hodc dich
vu cu thé [3]. Yéu t6 anh huéng dén ¥ dinh mua sam bao gdm dong co va nhu cau cta ngudi tiéu
dung, nhan thure va thai do ddi vé6i san phém/thuong hiéu, yéu t6 van hoa va xa hoi, yéu t6 nhan khau
hoc (gi6i tinh, do tudi, thu nhap), va yéu té tam 1y (d6ng co, nhan thirc, hoc tap).

2.2. Cac nghién ciru trude

Cac nghién ctru khac nhau di xem xét anh hudng clia quang céo va cac yéu té lién quan dén né ddi
v6i ¥ dinh mua sdm cta ngudi tidu dung. Arshad va Aslam nghién ciru tai Pakistan cho thiy thai d6
dbi v6i quang céo, ndi dung, thoi luong va su lip lai cua quang cdo c6 tac dong tich cuc dén y dinh
mua hang [4]. Trong khi d6, nghién ctru cua Abou Ali va dong nghiép tai Lebanon tap trung vao
quang céo truc tuyen va thuong mai dién tur xa hoi, phat hién ra rang quang cdo tryc tuyén, long tin
va nhan thirc vé rii ro c6 anh huong dang ké dén y dinh mua sam trong linh vuc nay [5].

Mason va dong nghiép kham pha anh huong cua quang cdo tryc tuyén trén gioi tre, nhan manh vai
tro cta su két ndi nodi dung, sy thu hut tir influencers, tinh giai tri va tuong tac déu tac dong tich cuc
dén thai do va y dinh mua siam [6]. Shangui Hu va Zhen Zhu nghién ctru tai Thai Lan ciing tim thay
tinh giai tri, thong tin, tin cdy va thai do tich cuc ddi v6i quang céo trén mang xa hoi ting cudng ¥
dinh mua sdm cua sinh vién dai hoc [7].

Céc chuan myc chii quan nhu xu huéng va ap luc xa hoi anh huong dang ké dén hanh vi mua sim
cua nguoi tiéu dung, voi xu huong chu quan dac biét anh huong manh mé dén ¥ dinh mua hang truc
tuyén [8]. Wang (2006) ctng cho thy sur ching thuc tir chuyén gia va nguoi tiéu dung lam tang thai
d6 tich cuc cua khan gia dbi véi san pham [9].

2.3. M6 hinh nghién ciru

2.3.1. Mo hinh nghién ciru AISAS (Attention-Interest-Search-Action-Share)

M6 hinh AISAS, duogc tap doan quang cao Dentsu ctia Nhat Ban gidi thi€u nam 2004, mo ta cac giai
doan hanh vi ctia khach hang dé h5 trg doanh nghiép trong marketing va quang béa san pham [10].
MBS hinh dugc miéu ta theo tom tit sau day [10]:

- Su chu y (Attention): blet dén va tim hiéu thong tin vé dich vu va san pham.

- Su thich thu (Interest): nim bt duoc loi ich cia dich vu va san pham.

- Tim kiém (Search): tim kiém san phdm va cc danh gia vé né trén cac nén tang.

- Hanh dong (Action): quyét dinh tin dung san pham.

- Chia sé (Share): chia sé san pham sau khi c6 trai nghiém tbt.
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2.3.2. M6 hinh nghién ciru gia thuyét ELM

Céc 1y thuyét vé qua trinh kép giai thich cach thirc hinh thanh thai d6 cia nguoi tiéu dung théng qua
hai phuong thirc: xir Iy thong tin thuyét phuc va xir ly thong tin dya trén tin hi€u suy nghi it yéu cau
cong stre hon. M6 hinh Kha ning Xay dung (ELM) dé xuat hai con dudng hinh thanh thai do: trung
tAm va ngoai vi. Con duong trung tdm doi hoi sy can nhic ky ludng cac 1ap luan va thuong dan dén
thai do bén viing, c6 kha nang du doan hanh vi tdt hon. Trong khi do, con duong ngoai vi dya vao
cac yéu td bén ngoai va it doi hoi sy can nhic. Viéc thay ddi thai do qua con duong trung tam lién
quan dén dong luc va kha ning suy nghi sau rong ctia ca nhan [11].

3. PHUONG PHAP NGHIEN cuu o
3.1. Mo hinh va gia thuyét nghién ciru dé xuat:

Gia tri giai tri

Tinh tin cay

Xu hudng

Y dinh mua sim

Tinh thong tin

Sur g6p miit clia ngudi ndi tiéng | P

Y kién ctia chuyén gia

Hinh 1. M6 hinh nghién ctru dé xuat

Céc gia thuyét nghién ctru dugc dua ra nhu sau:
Bang 1. Cac gia thuyét va ky vong dau

Gia Ky
£ Noi dung vong | Nghién ciru tham khao
thuyét £
dau

Gia tri giai tri trong quang cdo anh huong dén y Mason va cong su [6],
Hl1 dinh mua sdm cua sinh vién Truong Pai hoc Quoc + Shangui Hu va Zhen

t¢ Hong Bang Zhu [7].

Tinh tin cdy ctia nguon quang céo anh hudng dén Abou Al va cone su
H2 y dinh mua sam cua sinh vién Truong Pai hoc + ou cong st

A A A \ [5]

Qudc t€ Hong Bang

Xu hudng dugc quang cao anh huong dén y dinh
H3 mua sim cua sinh vién Trudng Dai hoc Qubc té + Fishbein va Ajzen [8].

Hong Bang

Tinh thong tin trong quang cao anh huong dén y Shangui Hu va Zhen
H4 dinh mua sam cua sinh vién Truong Pai hoc Qudc +

Zhu [7].

té Hong Bang

Su gop mat cua nguoi noi tiéng trong quang cao
H5 anh huong dén y dinh mua sam cua sinh vién + Mason va cong su [6].

Truong Pai hoc Quoc té Hong Bang
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Y kién cua chuyén gia trong quang cao anh hudng
H6 dén y 'y dinh mua sdm cua sinh vién Truong Pai hoc + Wang [9].
Qudc té Hong Bang

3.2. Phuong phap nghién ctru va ¢& miu nghién ciru

Nghién ctru nay sir dung phuong phap dinh lugng dé kham phé céc yéu t6 anh huong dén y dinh mua
sam cua sinh vién tai Truong Dai hoc Qudc té Hong Bang. Thong qua viée thiét ké va phat tan mot
bang khao sét truc tuyén, dit liéu dugc thu thap va sau do phan tich bang cac ki thuat théng ké nhu
Cronbach alpha, phan tich nhéan tb, twong quan, va hdi quy boi. Ket qua phan tich gitip xac dinh cac
yéu td c6 tac dong dén quyét dinh mua hang cua sinh vién, cung cAp co so cho cac nghién ctru tiép
theo va gitp danh gia va dinh huéng chién luoc marketing.

Nghién ctru nay thu thap dur liéu vé anh huong ctia quang céo dén ¥ dinh mua sém cua sinh vién tai
Truong Dai hoc Quoc te Hong Bang bang cach ap dung hai phuong phap ldy méu phi x4c sut: 1ay
mau thuén tién va lay mau bong tuyet Phuong phap 14y mAu thu4n tién stir dung bang cau hoi dién tur
phat tan qua cac kénh truyen thong s6 dé tlep can sinh vién mot cach nhanh chéng. Phuong phap lay
mau bong tuyét khoi dau tir mot nhém nho réi mo rong qua mang ludi xa hoi khi mdi ngudi tham gia
chia sé bang cau hoi vdi ban be, giup ting quy mé mau hiéu qua.

Trong nghién ctru nay, kich thude mau duogc xac dinh dua trén hai phuong phap phan tich chinh: phan
tich nhén t6 kham pha (EFA) va phan tich hoéi quy da bién. Theo EFA, véi 27 bién quan sat, kich
thudc mau toi thiéu can thiét 1a 135 (N = 5*27) [12]. Déi voi phan tich hdi quy da bién, kich thudc
mau t6i thiéu duoce xac dinh 13 110 (N = 104 + m, m 13 s bién doc 1ap, ¢ day 1a 6) [13]. Kich thudc
mau thyuc té cia nghién curu 1a 150, vugt qua muc yéu cAu tbi thiéu cho ca hai phan tich, dam bao do
tin cdy cao cho két qua nghién ciru.

4. KET QUA NGHIEN CU'U VA THAO LUAN

4.1. Théng ké md ta miu nghién ciru

Trong khao sat tham gia bai 150 sinh vién Truong Pai Hoc Quéc té Hong Bang, phén tich dit lidu
cho thay dic diém nhan khau hoc va hanh vi tidu dung ctia sinh vién nhu sau: gii tinh gdm 44.67%
nam va 55.33% nit. V& d0 tudi, sinh vién duéi 20 tudi chiém ty 1é 16n nhat 1a 52%, theo sau la
nhém 20-22 tudi voi 30.67%, va nhoém trén 25 tudi it nhat, chi 2%. Khoa K22 chiém 50% tong sb
sinh vién tham gia, con lai cac khoa khac c6 ty 1& khoang 16% mdi khoa. V& nganh hoc, nganh strc
khoe chiém da s6 1a 51.99%, tiép theo la Khoa Cong Ngh¢ - Ky Thuat véi 23.33%, va cac khoa
khac khoang 7% mdi khoa. Nguon thu nhép chinh cua sinh vién chu yéu tir tién ty kiém (51.33%)
va tién ctia bd me (47. 33%), hoc bong rat it chi 1.33%. M chi tiéu hang thang phan 16n ¢ khoang
1-2 triéu dong (32%), tiép theo 1a dudi 1 triéu va 2-3 triéu dong voi ty 1é twong ty nhau khoang
23%, va nhom chi tiéu trén 3 triéu dong chiém 18.67%. Quang céo truc tuyén 1a loai hinh tiép can
nhiéu nhat véi 46. 67%, sau do 1a TV va bao chi (khoang 21%), va ngoai troi (10%). V& loai mat
hang/dich vy, dn uéng va mua sim quan 40 chiém ty 18 cao nhat lan lugt 1a 30.67% va 27.33%,
theo sau la giai tri/du lich va dién thoai/do cong nghé voi khoang 12% mdi nhom. Sinh vién thinh
thoang chi tiéu vao san pham/thuong hiéu ndi tiéng (39.33%), hiém khi 1a 31.33%, rat thuong
xuyén 18%, va khong bao gid 11.33%. Quang cdo c6 anh huong nhit dinh dén quyét dinh mua
hang & 37.33% sinh vién, it anh huong 29.33%, khong anh hudng va anh huong rat 16n mdi nhom
khoang 16%.

Bang 2. Thong ké mo ta mau phan thong tin chung

Tan | Tylé

Pic diém ddi twong khio sat o %)

Nam 67 447

Gi6i tinh Nir 83 67.0
Tong 150 100
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Dud¢i 20 78 52.0
T 20 dén 22 46 30.7
Do tudi T 23 dén 25 23 15.3

Trén 25 3 2.0

Tong 150 100
K20 27 18.0
K21 25 16.7
Khoéa K22 75 50.0

K23 23 15.3

Tong 150 100
Y 15 10.0

Réang Ham Mt 9 6.0
Duogc 15 10.0

Piéu dudng - H Sinh 11 7.3

Xét nghiém Y hoc 14 9.3

Khoa Ky thu?lt Phuc hoi chiic ning 14 9.3

Kinh té — Quan tri 12 8.0

Ngbn ngit va vin hoa qudc té 12 8.0

Khoa Khoa hoc X3 hoi 8 5.3

Khoa Cong nghé — Ky thuat 35 23.3

B6 mon Gido duc thé chat 5 33

Tong 150 100

Ti%:n cua brfr) me 71 473

Nguodn thu nhap Ellgg Sg rlfglem dugc 727 511‘ 33

Tong 150 100

Dudi 1 trigu dong 34 22.7

Muic chi tiéu tﬁl‘mg lilmh trén san phdm ; : g gigﬁ ggﬁz jg 32(7)
ang thang Trén 3 tridu dong 28 | 187

Tong 150 100

Quang céo truc tuyén (Google, 70 46.7

Facebook...)

Quing cio it gip mhidu it QUG 51100
Quang cdo béo chi 35 23.3

Tong 150 100

An udng 46 30.7

Mua sim qué}n 4o 41 273

. o Dién thoai/do cong nghé 17 11.3

Chi nhiéu nhat vao Giai tri/du lich 27 | 180

Hoc phi/sach v& 19 12.7

Tong 150 100

Rét thuong xuyén 27 18.0

P , ., 2. Thinh thoang 59 39.3
Muc do xu huoggncghl san pham noi Hiém khi | 47 313
Khong bao gid 17 11.3

Tong 150 100

Mtrc d6 anh hudng ctiia quang céo Anh hudng rat 16n 29 19.3
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C6 anh hudng nhét dinh 56 37.3
it anh huong 44 29.3
Khong anh huong 21 14.0
Tong 150 100

4.2. Kiém dinh h¢ s6 tin ciy Cronbach’s Alpha

Két qua danh gia hé sd tin ciy Cronbach's Alpha cho cac thang do lién quan den anh huong nhu
Gia tri giai tri, Tinh tin cdy, Xu huéng, Tinh thong tin, Sy gop mat cua nguoi ndi tiéng va Y kién
cta chuyén gia da duoc thé hién trong Bang 3. Tat ca cac thang do duoc biéu thi théng qua blen

quan sat, va chiing déu dap ng yéu cau vé hé sd twong quan bién téng hiéu chinh (>0.3) va hé sb
tin cay Cronbach's Alpha (>0.7).

Bang 3. Két qua kiém dinh hé sd tin ciy Cronbach’s Alpha

] Trung binh Phuong sai Tuwong quan Cronbach’s
Bién quan sat thang do neu thang do néu AR Alpha néu loai
AN y p s K bién tong LK
loai bién loai bién bién
Gia tri gidi tri (ENT), Cronbach’s Alpha = 0.868
ENT 1 10.33 5.996 0.663 0.855
ENT 2 11.07 6.149 0.732 0.828
ENT 3 11.13 5915 0.767 0.814
ENT 4 10.42 5.534 0.729 0.829
Tinh tin cdy (REL), Cronbach’s Alpha = 0.855
REL 1 9.83 5916 0.742 0.799
REL 2 9.14 6.148 0.594 0.857
REL 3 9.80 5423 0.763 0.786
REL 4 10.63 5.522 0.701 0.814
Xu huéng (TRE), Cronbach’s Alpha = 0.830
TRE 1 11.46 6.223 0.629 0.799
TRE 2 11.45 6.115 0.659 0.785
TRE 3 11.62 6.264 0.690 0.771
TRE 4 11.71 6.423 0.655 0.787
Tinh thong tin (INF), Cronbach’s Alpha = 0.767
INF 1 11.35 3.760 0.505 0.750
INF 2 11.89 3.779 0.584 0.702
INF 3 11.35 3.639 0.574 0.709
INF 4 11.79 4.303 0.662 0.688
Su gdp mit cia nguoi ndi tiéng (CEL), Cronbach’s Alpha = 0.880
CEL 1 10.33 4.973 0.711 0.858
CEL 2 10.92 5.027 0.754 0.841
CEL 3 10.91 4.966 0.742 0.846
CEL 4 10.92 4.987 0.757 0.840
Y kién ctia chuyén gia (EXP), Cronbach’s Alpha = 0.770
EXP 1 11.67 4.841 0.568 0.718
EXP 2 10.95 5.568 0.544 0.730
EXP 3 10.18 5.169 0.603 0.699
EXP 4 10.41 5.008 0.577 0.712
Y dinh mua sim (PI), Cronbach’s Alpha = 0.857
PI 1 6.66 1.702 0.764 0.769
PI 2 6.58 1.695 0.686 0.846
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\ PI 3 \ 6.63 \ 1.793 \ 0.748 \ 0.786 |

4.3. Phén tich nhan t6 kham pha EFA

Phan tich nhén t6 ciia nghién ctru cho thay dit li¢u phit hop véi phén tich nho gia tri KMO 1a 0.852
va kiém dinh Bartlett cho Sig = 0.000, chirg minh sy tuong quan manh giita cac bién. Moi bién
déu co hé s6 tai nhéan t6 > 0.5, chimg to tinh phu hop vai phan tich. Gia tri Eigenvalues 1a 1.365,
chi ra rang nhén t rat ra c6 kha ning tom tit thong tin hiéu qua. Tong phuong sai dugc giai thlch
12 68.584%, cho thay cac bién quan sat giai thich dugc da s6 su bién ddi trong dir lidu.

Bang 4. Bang chi s6 KMO va kiém dinh Barlett’s ciia cic bién doc lap

Gia tri KMO 0.852
Approx. Chi-Square 1541.885
Kiém dinh Bartlett’s df 253
Sig. 0.000
Bang 5. Bang Tong phuong sai trich ctia cac bién doc lap _
. Gia tri riéng ban diu Chiét xuit tong Tong bm!l phuong cua
Thanh phép quay
phan | ocud | o mieh | ocud o ieh | L Yocud o/ ich
Tong | Phuong - Tong | Phuong - Tong | Phuong ~
. lhy . lhy . lay
sai sai sai
1 6.236 | 27.111 27.111 | 6.236 | 27.111 | 27.111 | 2.988 | 12.993 | 12.993
2 3.324 | 14.451 41.563 | 3.324 | 14.451 | 41.563 | 2.946 | 12.807 | 25.800
3 1.851 8.048 49.611 | 1.851 8.048 | 49.611 | 2.812 | 12.227 | 38.027
4 1.621 7.046 56.657 | 1.621 7.046 | 56.657 | 2.679 | 11.648 | 49.675
5 1.379 | 5.994 62.651 | 1.379 | 5.994 | 62.651 | 2.449 | 10.649 | 60.324
6 1.365 | 5.934 68.584 | 1.365 | 5.934 | 68.584 | 1.900 | 8.260 | 68.584
Biing 6. Bang ket qua phan tich nhan 6 v6i nhom bién doc lap ,
A A . Heé So Tai A A Iy H¢ So Tai
Nhan To Bién N.hﬁn T Nhan To Bién Nilﬁn T
1 CEL 4 0.843 4 TRE 3 0.785
1 CEL 2 0.841 4 TRE 4 0.781
1 CEL 1 0.839 4 TRE 1 0.752
1 CEL 3 0.823 4 TRE 2 0.700
2 ENT 3 0.833 5 EXP 3 0.779
2 ENT 4 0.825 5 EXP 4 0.738
2 ENT 2 0.812 5 EXP 1 0.714
2 ENT 1 0.806 5 EXP 2 0.712
3 REL 4 0.840 6 INF 1 0.774
3 REL 1 0.829 6 INF 3 0.749
3 REL 3 0.825 6 INF 2 0.726
3 REL 2 0.640

4.4. Kiém dinh h¢ s6 twong quan

Duya trén ma tran hé s twong quan trong Bang 10, hau hét cc gia tri hé sd twong quan giita cac
bién doc 1ap va bién phu thudc "Y dinh mua saim" déu c6 ¥ nghia & mtc 99%. Gia tri Sig cho
mdi bién doc lap va bién phu thudc déu nhé hon 0.05. Gia tri r, do mirc do tuong quan, gitra bién
phu thudc "Y dinh mua sdm" va cac bién doc lap nam trong khoang tur 0.428 dén 0.621. Céc bién
doc 1ap nay dang tin cay dé duoc sir dung trong mo hinh giai thich y dinh mua sam ctia sinh vién.
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Bang 10. Bang ma trin twong quan giita cac nhén té

P1 ENT REL TRE INF CEL EXP
PI | Hé s6 Pearson 1 0.428** | 0.503** | 0.621** | 0.428** | 0.491** | 0.577**
Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000 0.000
ENT | Hé s6 Pearson | 0.428%** 1 0.441** 1 0.326** | 0.108 0.056 | 0.196*
Sig. (2-tailed) | 0.000 0.000 0.000 0.188 0.499 0.016
REL | Hé s6 Pearson | 0.503** | 0.441%* 1 0.441** | 0.246** | 0.076 | 0.260**
Sig. (2-tailed) | 0.000 0.000 0.000 0.000 0.002 0.353 0.001
TRE | Hé s6 Pearson | 0.621** | 0.326** | 0.441%* | 0.371** | 0.294** | 0.403**
Sig. (2-tailed) | 0.000 0.000 0.000 0.000 0.000 0.000
INF | Hé sO Pearson | 0.428** | 0.108 | 0.246** | 0.371** 1 0.313** | 0.429**
Sig. (2-tailed) | 0.000 0.188 0.002 0.000 0.000 0.000
CEL | H¢ s Pearson | 0.491** | 0.056 0.076 | 0.294** | 0.313** 1 0.313**
Sig. (2-tailed) | 0.000 0.499 0.353 0.000 0.000 0.000
EXP He¢ s6 Pearson | 0.577** | 0.196* | 0.260%* | 0.403** | 0.420%* | 0.313** 1
Sig. (2-tailed) | 0.000 0.016 0.001 0.000 0.000 0.000
N =150

** Twong quan co y nghia dwoi mirc 0.01 level (2-tailed)

4.5. Phan tich hdi quy da bién

Phan tich hdi quy da bién di 4p dung cho mé hinh bao gdm cac bién doc 1ap nhu tinh giai tri, tinh
thong tin, tinh tin cdy, tinh xu huéng, sy tham gia cta ngudi ndi tiéng, va y kién ctia cac chuyén
gia. Hé s6 R? chudn hoa 14 0.661, cho thiy mé hinh phu hop véi dit lidu va c6 kha ning giai thich
66.1% su bién ddi cta bién phy thudc, tirc 13 ¥ dinh mua sim cta sinh vién tai Truong Pai hoc
Quéc té Hong Bang. Hé s6 Durbin-Watson 1a 1.599, gan véi 2, chi ra rang khong c6 hiéu twong
quan chudi bac nhat trong mé hinh hdi quy, cho thdy mé hinh c6 do phu hop va tin cdy cao trong
viéc du doan anh hudng cua céc bién doc 1ap 1én y dinh mua sam.

Bing 11. Bang dénh gia d6 phi hop ciia m6 hinh hdi quy tuyén tinh

) Hé s& R binh Hé so R binh Sai s6 ciia Hé s6
M6 hinh Hé so R .phu‘0’ng phwong hi¢u wdc lwong Durbin-
chinh chuén Watson
1 0.813a 0.661 0.647 0.37773 1.599
a. Predictors: (Hang s6), EXP, ENT, CEL, INF, REL, TRE
Bing 12. Bang két qui phan tich ANOVA
- Tong cic binh Bac tu Trung binh binh Kiém dinh | Y nghia
M6 hinh .
phwong do phwong F Sig.
Hbi quy 39.777 6 6.629 46.464 0.000°
| | Phan du 20.403 143 0.143
Tong 60.180 149
cong

b. Predictors: (Hang s6), EXP, ENT, CEL, INF, REL, TRE
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Bang 13. Bang phan tich hdi quy da bién
H¢é s6 hoi L
Hé s6 hdi quy quy Mure y £ £
: z vy P t nghia Thong ké da cong tuyen
A s chwa chuan hoa chuin .
Mo hinh , Sig.
hoa
Sai s6 Do chap | Heé sb phong dai
B chuan Beta nhan phuong sai VIF
(Hang s0) | -0.496 | 0.252 -1.970 | 0.051
ENT 0.143 | 0.044 0.179 3.236 | 0.002 0.778 1.285
REL 0.167 | 0.048 0.205 3496 | 0.001 0.691 1.446
1 | TRE 0.202 | 0.047 0.257 4.265 0.000 0.651 1.536
INF 0.058 | 0.057 0.057 1.009 | 0.315 0.738 1.355
CEL 0.250 | 0.046 0.287 5.380 | 0.000 0.834 1.199
EXP 0.236 | 0.050 0.271 4.722 | 0.000 0.720 1.389

Nhan t6 "Su gop mit clia ngudi ndi tiéng" c6 anh hudng cao nhat ddi v6i y dinh mua sam ciia sinh
vién v6i hé sd Beta 1a 28.7. Tiép theo 13 yéu té "Y kién cuia chuyén gia" voi hé s6 Beta 1a 27.1. tiép
theo 14 "Xu hudng" voi hé s6 Beta 13 25.7, sau d6 "Tinh tin cay" voi hé s6 Beta 13 20.5, tiép theo la
"Tinh giai tri" voi hé s6 Beta 1a 17.9, va cudi cing 1a "Tinh thong tin" véi hé sé Beta 1 5.7. Phuong
trinh hoi quy tuyén tinh thé hién mdi lién hé giita cac nhan t& hinh thanh nén y dinh mua sim nhu
sau (v6i hé s6 Beta chuan hoa):

PI=0.287*CEL + 0.271*EXP + 0.257*TRE + 0.205*REL + 0.179*ENT

Histogram

Dependent Variable: Pl

Mean = 3 32E-15
30 Std. Dev. = 0,980
N=150

Frequency
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Regression Standardized Residual
Hinh 2. Biéu d6 Histogram vé y dinh mua sam cua sinh vién

Normal P-P Plot of Regression Standardized Residual
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Hinh 3. Phan phdi chuan ciia phan du
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Hinh 4. Biéu d0 SCATTER

Biéu d6 va phan tich chira rang phan du cia mé hinh hdi quy tuan theo phan phdi chuén, véi gia tri
trung binh gan bang 0 (3.32E-15) va dg léch chuan gan bang 1 (0.980), khong vi pham gia thuyet vé
phan ph01 chuan ctia phan du. Ngoai ra, moi quan hé gilta bién phu thudc va phan du, duoc biéu thi
qua biéu d6 SCATTER, cho thay cac quan sat phan b ngau nhién xung quanh dudng thang tung do
0, khong ¢6 dau hiéu cua bién doi khong déu vé phuong sai, khang dinh rang gia thuyét vé quan hé
tuyén tinh gitra bién phu thudc va doc lap khong bi vi pham.

4.6. Kiém dinh gia thuyét mé hinh nghién ciru
Béng 14. Bang kiém dinh gia thuyét

STT Gia Thuyét Két qua
1 HI Chap nhan
2 H2 Chép nhan
3 H3 Chap nhan
4 H4 Bac bo
5 HS5 Chap nhan
6 H6 Chép nhan

Nhu vy, 5 trong sd 6 gia thuyét ban dau duogc chap nhan, bao gdom Gia tri giai tri, Tinh tin cay,
Xu hudng, Su gop mit cia ngudi noi tiéng va Y klen cua chuyén gia, tat ca déu c6 muc y nghia
thdng ké dudi 0.05. "Su gop mit ctia ngudi ndi tiéng" 1a yéu td c6 tic dong manh nhét véi hé sb
0.287, trong khi "Gia tri giai tri" c6 tac dong yéu nhat v6i hé sb 0.179. Gia thuyét vé "Tinh thong
tin" da bi bac bo vi khong c6 anh huong dang ké, véi mirc y nghia 16n hon 0.05.

5. KET LUAN VA DPE XUAT

5.1. Két luan

Két qua nghién ciru vé anh huong ciia cac yéu td trong quang cdo dén ¥ dinh mua sdm cua sinh vién
tai Dai hoc Quoc té Hong Bang chi ra rang gia tri giai tri, tinh tin cy, xu hudng, sy gbp mdt cua
nguol ndi tiéng va y kién cua chuyén gia déu tac dong tich cuc va dang ké. Cu thé, gia tr giai tri tang
su hip dén, tinh tin cay tao niém tin, xu huéng thac ddy quyét dinh mua, nguoi noi tleng tang strc
hut, va y kién chuyén gia xdy dung uy tin san pham. Nhing phat hién nay nhin manh tim quan trong
ctia viéc tich hop cac yéu té nay vao chién dich quang cdo dé thu hit sinh vién hiéu qua.
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5.2. be xuat

Nghién ctru nay dua ra cac khuyen nghi cho cac nha quang cao va doanh nghiép vé viée xdy dung
chién dich quang cao hudng dén sinh vién, bao gém: ting cudng tinh giai tri va sang tao, st dung
ngudi ndi tiéng lam dai st thuong hiéu, hop tac voi chuyén gia uy tin, duy tri tinh chan thyc va minh
bach trong thong tin san pham va nam bét xu hudng quan tdm cua sinh vién dé diéu chinh noi dung
quang cdo. Pong thoi, dé xuit nghién ctru twong lai mo6 rong pham vi khao sat dé nang cao tinh khach
quan va dai dién, ciing nhu tim hiéu sau hon vé cic yéu t tim ly anh hudng dén sinh vién.
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